
Academe Journal of Education & Psychology                                                             ISSN: 2249-040X  

Volume-16, (Special Issue: March 2026)                         Peer Reviewed & Refereed Journal (IF: 6.25) 

PP: 24-30   Journal Website:  www.academejournal.in 

Published By: National Press Associates                                                                                                                          Page 24                    

Special Issue: The Significance of Multidisciplinary Research in Driving Innovations and Breakthroughs 

CONTEMPORARY ISSUES IN COMMERCE AND THEIR 

CONTRIBUTION TO THE CONTINUOUS DEVELOPMENT AND 

ADVANCEMENT OF THE DISCIPLINE 

Bhagyajyothi S Kannur 

Associate Professor                                                                                                                   

Department of Commerce, Government First Grade College, Yelahanka, Bangalore 

___________________________________________________________________________ 

ABSTRACT 

Technology breakthroughs, globalization, environmental concerns, and changing customer 

behavior are all driving significant and swift changes in commerce as an academic study and 

as a practice-oriented field. In addition to influencing contemporary business operations, 

contemporary concerns including digital transformation, the growth of e-commerce, supply 

chain disruptions, ethical corporate practices, and inclusive economic policies are also 

changing theoretical frameworks within the field. This essay critically investigates these 

current problems, looks at how they have affected the development of business, and 

emphasizes how they have influenced scholarly discussion and real-world results. This study 

illustrates how new commercial phenomena drive ongoing improvements in commerce 

practice, legislation, and teaching by incorporating a review of recent literature. 
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INTRODUCTION 

Economic transactions, market systems, commercial operations, and the exchange of goods 

and services are all included in the wide category of commerce. The field, which has its roots 

in commerce, finance, and management concepts, has undergone tremendous transformation 

in reaction to technology advancements and socioeconomic shifts. Global technical networks, 

environmental concerns, and socio-political paradigms that were unthinkable in previous 

decades all intersect with modern commerce, making it multifaceted. Scholars and 

practitioners have been forced to reconsider conventional ideas and develop new frameworks 

as a result of the swift adoption of digital technologies, disruptions brought on by worldwide 

pandemics, increased global rivalry, and growing consumer awareness. 

Understanding current difficulties in commerce is important for both addressing current 

problems and advancing the field's ongoing development. These problems offer chances to 

improve academic programs, hone theoretical frameworks, and guide governmental decisions 

that take into account the market ecosystems of the twenty-first century. This study examines 

the most important current concerns in business and how they have influenced both 

theoretical and applied developments in the field. 

REVIEW OF LITERATURE 

Digital Transformation in Commerce 

Digital transformation is arguably the most influential factor affecting commerce today. It 

involves the integration of digital technologies into all aspects of business operations, 

fundamentally altering how companies operate and deliver value to customers (Bharadwaj et 

al., 2013). The rise of digital platforms, automation, artificial intelligence (AI), and big data 

analytics has provided new avenues for efficiency, personalization, and decision-making 

(Verhoef et al., 2021). 



Academe Journal of Education & Psychology                                                             ISSN: 2249-040X  

Volume-16, (Special Issue: March 2026)                         Peer Reviewed & Refereed Journal (IF: 6.25) 

PP: 24-30   Journal Website:  www.academejournal.in 

Published By: National Press Associates                                                                                                                          Page 25                    

Special Issue: The Significance of Multidisciplinary Research in Driving Innovations and Breakthroughs 

Researchers argue that digital transformation has led to a paradigm shift in commercial 

transactions, impacting traditional retail, supply chains, and customer engagement models. 

For instance, e-commerce platforms have transformed consumer purchasing behaviors, 

allowing seamless transactions across borders and time zones (Laudon & Traver, 2021). 

According to Chen et al. (2020), data-driven decision-making and predictive analytics have 

become integral components of competitive advantage in commerce. The literature further 

emphasizes that digital transformation is not merely technological adoption but a cultural and 

strategic reorientation that influences organizational structures and business models (Vial, 

2019). 

E-Commerce and Consumer Behavior 

E-commerce has been a pivotal dimension of modern commerce, especially accelerated by 

global crises such as the COVID-19 pandemic. With physical retail channels constrained, 

consumers migrated to online platforms at an unprecedented rate (Sheth, 2020). This shift has 

reshaped retail ecosystems, forcing businesses to innovate in areas such as last-mile delivery, 

customer service, and digital marketing. 

The literature suggests that consumer behavior in e-commerce contexts is influenced by 

convenience, trust, ease of use, and digital payment systems (Gefen et al., 2003). Further, 

social commerce—where social media and e-commerce intersect—has emerged as a 

powerful catalyst for purchase decisions, especially among younger demographics (Wang et 

al., 2019). However, challenges such as cybersecurity risks, digital fraud, and privacy 

concerns remain critical issues that require ongoing research and regulation (Nguyen et al., 

2020). 

Supply Chain Management and Resilience 

Natural catastrophes, public health crises, and geopolitical tensions have all caused major 

disruptions to global supply systems. Resilience and adaptability are crucial for supply chain 

management, according to recent research (Ivanov, 2020). Because global trade is 

interdependent, disturbances in one area can have a ripple effect on pricing, distribution, and 

production across the globe.  

In order to improve supply chain transparency, traceability, and predictive capabilities, 

academics support integrating technologies like blockchain, IoT (Internet of Things), and AI 

(Queiroz et al., 2019). As stakeholders call for accountability and less ecological impact, 

sustainable supply chain practices—such as ethical sourcing and environmental 

responsibility—have also become more popular (Seuring & Müller, 2008). 

Ethical Practices and Corporate Social Responsibility 

Corporate Social Responsibility (CSR) and business ethics have transitioned from peripheral 

concerns to central tenets of contemporary commerce. Consumers, investors, and regulatory 

bodies increasingly expect companies to adopt ethical practices that consider social and 

environmental impacts (Carroll & Shabana, 2010). Ethical commerce involves fair labor 

practices, environmental stewardship, and transparent governance. 

The literature reflects a growing consensus that ethical practices are not only morally 

imperative but also strategically beneficial. Companies with strong CSR reputations often 

enjoy competitive advantages such as brand loyalty, risk mitigation, and higher employee 

engagement (Smith, 2003). Research also highlights the role of ethical frameworks in shaping 

policy and corporate governance standards (Marrewijk, 2003). 
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Globalization and International Trade 

Historically, globalization has been a major force driving commerce, facilitating 

interconnected markets and cross-border trade. However, current discussions in the literature 

highlight the challenges of globalization, such as trade liberalization, widening economic 

inequality, and the spread of cultural homogeneity (Dicken, 2015). While globalization has 

opened up new market opportunities and encouraged innovation, it has also increased 

competition and created significant gaps between advanced and developing nations. 

Researchers argue that effective policies should balance global integration with local 

economic stability and promote social fairness (Rodrik, 2011). New research areas, such as 

regional trade agreements, digital trade frameworks, and transnational governance, reflect the 

ongoing transformation of global commerce (Evenett & Fritz, 2019). Additionally, scholars 

point out that geopolitical tensions and protectionist measures pose considerable challenges 

to the continued progress of globalization (Baldwin, 2016). 

Sustainability and Green Commerce 

Sustainability has become a central theme in commerce as environmental concerns escalate 

due to climate change and resource depletion. Green commerce involves business practices 

that reduce environmental impact while promoting economic viability (Peattie & Crane, 

2005). Sustainable supply chain management, circular economy principles, and eco-friendly 

product innovation are dominant themes in current research. 

Scholars argue that sustainability is integral to long-term competitiveness and stakeholder 

value creation (Hart, 1997). Additionally, regulatory policies and consumer advocacy have 

accelerated corporate commitments to net-zero emissions, renewable energy adoption, and 

sustainable sourcing (Goyal & Dhaka, 2019). Sustainability research also explores the 

balance between economic growth and ecological limits, challenging traditional growth-

centric commercial models (Bocken et al., 2014). 

CONTEMPORARY ISSUES IN COMMERCE 

1. Technological Disruption and Innovation 

Technological innovation remains at the forefront of contemporary commercial 

transformation. Technologies such as AI, machine learning, blockchain, and cloud computing 

are reshaping business processes and strategic decision-making. For example, predictive 

analytics enables more accurate demand forecasting, while blockchain facilitates secure and 

transparent transactions (Kouhizadeh et al., 2021). These technologies challenge conventional 

models and require updated curricula within commerce education that emphasize digital 

literacy and analytical competencies. 

Contribution to Commerce Discipline: 

 Reinforces the need for updated theoretical models 

 Drives curriculum redesign in commerce education 

 Bridges the gap between technical and managerial competencies 

2. Digital and Mobile Commerce 

Although the expansion of e-commerce is widely recognized, mobile commerce (m-

commerce) has emerged as a notable modern trend. The widespread adoption of smartphones 

and mobile payment systems has made digital markets more accessible, particularly in 

developing countries. In India, for instance, the introduction of digital wallets and Unified 
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Payments Interface (UPI) systems has revolutionized transaction practices and significantly 

enhanced financial inclusion (Sharma & Singh, 2021) 

Contribution to Commerce Discipline: 

 Expands understanding of consumer engagement channels 

 Encourages research on mobile-enabled market ecosystems 

 Supports policy development for digital financial infrastructure 

3. Sustainability and Ethical Consumption 

Ethical consumption reflects the shift in consumer expectations toward accountable and 

sustainable business practices. Consumers increasingly prioritize environmental stewardship, 

fair labor practices, and transparent supply chains (Auger et al., 2008). As a result, brands are 

embedding sustainability into value propositions and adopting eco-labeling strategies. 

Contribution to Commerce Discipline: 

 Integrates ethics and sustainability into commercial research 

 Encourages multi-disciplinary study linking commerce, environment, and policy 

 Informs corporate strategies that balance profit and purpose 

4. Global Supply Chain Vulnerability 

Recent disruptions such as the COVID-19 pandemic and geopolitical tensions (e.g., trade 

disputes) have exposed vulnerabilities in global supply networks. This has led to a 

reevaluation of just-in-time models and reinforced the importance of resilience and agility 

(Christopher & Peck, 2004). Digital technologies such as IoT sensors, AI-enabled 

forecasting, and blockchain are proposed as solutions to enhance visibility and 

responsiveness. 

Contribution to Commerce Discipline: 

 Inspires new frameworks for resilient supply chain management 

 Encourages cross-disciplinary research in logistics and information systems 

 Aligns academic research with real-world operational challenges 

5. Evolving Regulatory and Policy Landscapes 

The regulatory environment for commerce is becoming more complex as governments 

grapple with digital taxation, data governance, and cross-border trade rules. Policies such as 

GDPR (General Data Protection Regulation) and discussions around digital service taxes 

reflect attempts to balance innovation with consumer protection (Kuner, 2017). Commerce 

scholars are increasingly engaging with policy analysis to interpret regulatory impacts on 

business strategy and competitive dynamics. 

Contribution to Commerce Discipline: 

 Promotes integration of legal and ethical dimensions in commercial research 

 Enhances understanding of regulatory influences on market structures 

 Encourages policy-driven commerce scholarship 
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DISCUSSION 

The contemporary issues explored in this paper reflect a broader trend: commerce as both a 

discipline and practice is no longer isolated to economic transactions. It is embedded within 

complex systems involving technology, society, environment, and governance. These 

intersections have meaningful implications: 

1. Theory Development: Contemporary commercial phenomena challenge existing 

theories and necessitate new conceptual frameworks. For example, digital 

transformation demands that scholars reconsider theories of market structures and 

competitive advantage in light of data-centric value creation. 

2. Curriculum and Pedagogy: Commerce education must adapt rapidly. Traditional 

courses on accounting, marketing, and management need supplementation with 

modules on digital analytics, e-commerce strategy, sustainability, and ethical decision-

making. 

3. Policy Relevance: The evolving regulatory environment highlights the role of 

commerce scholarship in informing policy decisions. Researchers must critically 

assess how regulations influence business behavior and market fairness. 

4. Practice and Application: Practitioners benefit from academic insights that provide 

evidence-based strategies for managing disruptions, enhancing customer engagement, 

and embedding ethical values into commercial operations. 

CONCLUSION 

Contemporary issues in commerce—ranging from digital transformation to sustainability—

play a pivotal role in shaping the continuous development and advancement of the discipline. 

These issues not only reflect real-world challenges but also stimulate theoretical innovation, 

pedagogical reform, and interdisciplinary collaboration. As commerce continues to evolve, its 

scholarship must remain dynamic, responsive, and attuned to the complex interplay between 

technological, socio-economic, and environmental factors. 

The contributions of contemporary issues to commerce are both practical and scholarly: they 

redefine the boundaries of the discipline, enrich academic discourse, and equip future 

professionals with the competencies necessary to navigate an increasingly complex 

commercial landscape. 
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